
MIRA-BURSA MIDS GEMS 
PROFILING SESSION
SPRITZER BHD
DATE : TUESDAY 6TH OCTOBER, 2020

TIME : 3.00PM – 4.00PM
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OUR PRODUCTS
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MALAYSIAN BOTTLED WATER INDUSTRY
NATURAL MINERAL WATER DRINKING WATER
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About 10+ or so 
active producers with 

many brands.

More than 200 
producers with many, 
many, many brands.

Underground water 
source approved by 

MOH.

Tap Water approved 
by MOH.

Very stringent 
regulatory 

requirements.

Stringent 
requirement.

Higher selling 
prices/margins.

Lower selling 
prices/margins.

Health benefits with 
assortment of 

minerals.

No health benefits 
because deplete of 

minerals.

High entry barrier. Low entry barrier.

Assorted coloured
cap.

White coloured cap.



CORPORATE 
STRUCTURE
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1989

Commenced 

bottled water 

business 

Acquired Yong Peng 

mineral water plant.

Commenced selling 

of bottled water in 

China.

Started drinking water 

production at Shah 

Alam.

1994

2001

CORPORATE 
MILESTONE

2016

6

Moved to present 

Taiping plant 

2010

Listed on Bursa.

2000
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MOST INTEGRATED & LARGEST BOTTLED WATER 
PRODUCER IN MALAYSIA



FACTS & FIGURES
❑ Spritzer is Malaysia No.1 Natural Mineral Water Brand

❑ Spritzer Group is the most integrated and largest bottled water producer in Malaysia with more 
than 40% market share.

❑ 3 bottled water plants with 16 production lines + 1 plastic manufacturing plant.

❑ Workforce of about 850.

❑ First and Only Natural Mineral Water Company Listed On Bursa Malaysia (1st September 2000).

❑ Annual sales of about RM350 million.

❑ Annual capacity of about 750 million litres.

❑ >30 Years Of Manufacturing and Branding Excellence.  

❑ Numerous Awards and Accolades
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SPRITZER’S REVENUES
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SPRITZER’S PROFIT AFTER TAX
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FINANCIAL HIGHLIGHTS
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Description 2019 2018 Change

Revenue (RM’000) 374,377 347,684 +8%

Profit before tax (RM’000) 41,299 33,856 +22%

Profit after tax 31,249 24,225 +29%

Net Margin 8.3% 7.0%

Basic EPS (sen) 14.9 11.5 +29%

Net assets per share (RM) 1.98 1.85 +0.13

Total Equity (RM’000) 415,280 389,204 +6.7%

Market Capitalisation (RM’000) 472,430 440,934 +7.1%



FINANCIAL HIGHLIGHTS

2Q20 1Q20 Change 1H20 1H19 Change

Revenue (RM’000) 54,420 92,802 -41.4% 147,222 189,889 -22.5%

Profit before tax 1,613 13,168 -87.8% 14,781 20,677 -28.5%

Profit after tax 2,018 8,785 -77.0% 10,803 15,573 -30.6%

EPS (sen) 1.0 4.2 -77.0% 5.1 7.4 -30.6%

Net Margin 3.7% 9.5% 7.3% 8.2%



AWARDS AND ACCOLADES
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AWARDS AND ACCOLADES

14



15



SPRITZER ECOPARK
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THE HEALTH BENEFITS 
OF SPRITZER®
SILICON (OSA) RICH NATURAL MINERAL WATER
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BUSINESS AND FINANCIAL OUTLOOK
❑ Challenging macro environment, health pandemic, weak consumer sentiment, volatile MYR  
and recovery uncertainty.

❑ Competitive - many players and little product differentiation.

❑ Higher cost of doing business, such as minimum wage, and energy costs.

❑ Brand investment, capacity growth, greater automation.

❑ Sustainable revenue and earnings.

❑ Recovering domestic demand, strong branding and cost efficient.

❑ Strong Balance Sheet.

❑ Use of sustainable packaging
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COMPETITIVE ADVANTAGE
❑ Beverage – resilient industry and water is essential

❑ Largest, most integrated and leading Bottled Water producer with dominant market share

❑ Highly-recognized silicon-rich mineral water source

❑ Current valuation / share price dragged by China Operations

❑ Experienced management – since 1989

❑ Strong branding and quality products

❑ Entrenched distribution network

❑ High volume and economies of scale

❑ Strong Balance Sheet
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RISKS

❑ Prolonged Health Pandemic

❑ Recovery uncertainty

❑ Brand and Reputation risk

❑ Higher input costs and operating expenses

❑ China Operations remain unprofitable

❑ Water sources drying-up (possible but not probable)

❑ Water Quality

❑ Emergence of strong competitors
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BEACH CLEANING & CORAL REPLANTING
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PRISON EMPLOYMENT EVENT
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DONATION TO FIGHT WITH COVID-19
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SPRITZER’S STRATEGY OF CONTINOUS IMPROVEMENT
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AUTOMATED STORAGE & RETRIEVING 
SYSTEM (ASRS) WAREHOUSE
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STAY HYDRATED WITH
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Visit us at www.spritzer.com.my

http://www.spritzer.com.my/


THANK YOU!
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