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| Industry Under Threat

BBC News to close 450 posts as part of
£80m savings drive

© 29 January 2020 B f © ¥ [ < Share

Around 450 jobs will be cut from BBC News under plans to complete its £80m
savings target by 2022.
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Media Prima confirms going ahead with

‘manpower rationalisation exercise’

Monday, 16 Dec 2019
2:02 PM MYT

PETALING JAYA: Media Prima Bhd has confirmed that it will go ahead with its
“manpower rationalisation exercise” and that affected employees were given their
official notifications on Monday (Dec 16).

The media group said that compensation payments would be made in full upon
completion of internal and regulatory processes.

It added that the new operating structure and list of affected employees were
determined after several consultations with unions.

These include the Sistem Televisyen Malaysia Berhad Employees Union (KSKSTMB), the
TV3 Executive Union (KESTMB), the National Union of Journalists Peninsular Malaysia
(NSTP Branch) (NUJ NSTP), and the National Union of Newspaper Workers (NUNW).

“The group has ensured a fair and equitable compensation governed by the Employment
Act, the respective union collective agreements, and employment contracts.
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DIGITAL AROUND THE WORLD IN 2019

THE ESSENTLAL HEADLENE D AT A YOU MEED TO UNDEESTAMD GLOEM MOBIFE, B TERNET, AMD 50041 MEDLA U SE

TOTAL UNIGUE |NTERMET ACTIVE 50CIAL MOBILE 50CIAL
FOPULATION MOBILE USERS LISERS MEDIA LUSERS MEDIA LUSERS

7676 5.112 4,388 3.484 3.256

EILLION EILLION BILLION BILLION BILLION
URBANISATION: PEMETRATIOM: PEMETRATION: PEMETRATION: PEMETRATION:

36% 67% 37% 45% 42%
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SO DS PO PULATIO R UM MED MATORE; LS CEMSUS BUREAL MOBILE G5k MTELLGERCE. IMERMET I ERNETWO RLOETATS, | T, WiORLD BAHK; AW ORD MCOTBO0K, IR, We
I0CAL G OVERMMENT BODHES AN FEG LA TORT ALTHCETES; M [EASTAED A, ORG; FIFCRTS I REPUTASLE MDA SOCIALMEDA PLAF ORMAS SAF-SIRVE ADVIRTER G 10015, FRESS Hmtiu‘tﬂ are
/ BEABAEET MM M VSO R BT RS AP MOURCEREN T; ARAS "0 CIAL MEDHA REFCIET, TECHRAZA; K] AG FAEY ICEE BIE [ML LAESTANSLABLE DATA M ASUART 2 019 500
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ANNUAL DIGITAL GROWTH

THE YEAR-OR-YEAR OHARNGE I KEY STATISTRC AL BHMDICATORS

TOTAL UMNIGUE |NTERMET ACTIVE 50CIAL MOBILE 50CIAL
FOPULATION MOBILE USERS LISERS MEDIA USERS MEDIA USERS

+1.1% +2.0% +9.1% +9.0% +10%

JAN 2018 - JAN 2019 JAM 2018 - JAN 2019 JAN 2018 - JAN 2019 JAN 2018 - JAN 2019 AN 2018 - JAN 2019
+84 MILLION +100 MILLION +367 MILLION +288 MILLION +297 MILLION
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SONR OEE POMLATIOR: UMMED FATORME, WS CEREUS BUREALL BoOB LE Gt IMTELUCGERCE IMERRMET M ERRETNC RLOSTAT S | T WOORLD: Babd I (1A% ORI RACCT B0 BLPRCETAT

=
We
I0CAL G OVERMMENT BODHES AN FEG LA TORT ALTHCETES; M [EASTAED A, ORG; FIFCRTS I REPUTASLE MDA SOCIALMEDA PLAF ORMAS SAF-SIRVE ADVIRTER G 10015, FRESS I:TJ Hmtiu‘tﬂ are
e FELEASES AR M VESORE ERPIFGS S HOURCERN T5; ARMS T CIAL DA BEFCIET, TECHRASA; F K] A5 HAEY BOSE B (ML LKIESTANS LABLE DATA M ASUIAR 2017 S0OC
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DIGITAL IN ASIA-PACIFIC IN 2019

THE ESSENTLAL HEADLENE D AT A YOU MEED TO UNDEESTA D MOBRF, B TERH ET, A RD S0 L MEDLL LISE

TOTAL MOBILE
FOPULATION SUBSCRIPTIOMS

W@

4.250 4.416

BILLION EILLION
URBAMISATION: va. POPULATION:

48% 104%

|NTERMET
LISERS

ACTIVE 50 CIAL
MEDIA LISERS

2.210

EILLION
PEMETRATION:

32%

1.997

BILLION
PEMETRATION:

47 %

SO O FOMILATIO R UK MED HARORE, U S CEREUS BUREALL MO8 LE Gl IMTELUCGERCE IMERRET M ERRETAD ELOSIAT S, 100 'WiORLD: Bk I O AW ORLD: RACT OO, BFECETAT
T, G OVERMAMERT BODES: & P BEG ULAIORT & T HORTTIES, M CEASTMETHS, ORG, EIFORTS N REFUTASLE MAETHS, DOCIAL METHA: FLAT OFMAS SHF-ZE0VE ADNVERT BN G 00U, PR
FELEAZES: & P M VESOH B EART FAES SR HOURCEMEN T AR D CIAL IS BEFDET, TECHEASE, M K] G HAEL BOEE R (ML LAESTANILA B E AN I R 2 00

ACTIVE MOBILE
S0OCIAL USERS

1.931

BILLION
PEMETRATION:

45%

™l Hootsuite" %

8

ial



Overview of the Malaysian
m Telecommunications & Multimedia
Industry



Presenter
Presentation Notes




| Total market capitalisation for telecommunications companies is at
RM134 billion - increased 12.8% since 31 October 2018

Digi

Source: Bloomberg, MCMC

TIME MYR4.55 bil...

..............................

31 October 2018

MYR30.9
3 bil

TIME MYR5.40 bil...

..............................

Digi 31 December 201
MYR34.61YR134.01 billio
8 bil
(26%)

MYR37.9
4 bil

A
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| State of Connectivity in Malaysia (1/5)
Broadband subscriptions updated as at 3Q 2019

BROADBAND SUBSCRIPTIONS AND PENETRATION RATE
4Q 2016 - 3Q 2019

128.9% 129.8%

127.1%

42.64
2.70
31.02
2.49 38.84 39.55 39.94
35.26 36.79
28.53

2016 2017 2018 1Q 2019 2Q 2019 3Q 2019
Fixed Broadband (million)

Mobile Broadband (million)
—e— Broadband Penetration Rate Per 100 Inhabitants

Note: Mobile broadband consists of 3G and 4G subscriptions

MCMC

Growth driven by improved network
coverage and demand for mobile data

Fixed broadband subscriptions: 1 1.3%
(quarter-on-quarter — 2Q to 3Q 2019)

Fibre subscriptions 1 3.6% to 1.92 million
due to Government’s drive for affordable
broadband — 2Q to 3Q 2019

Mobile broadband: 1 1.0% (quarter-on-
quarter — 2Q to 3Q 2019)

3G population coverage: 94.9% for 2Q 2019
(2018: 94.7%)

4G LTE population coverage: 80.1% for 2Q
2019 (2018: 79.7%)

12



| State of Connectivity in Malaysia !

MCOCMC
129.8 %
121.6 %
95.5 %
78.82
82.2 % Mbps
22.52
Mbps
8.2%
3G Coverage in 4G Coverage in Broadband Mobile Fixed Broadband Mobile Fixed Broadband
populated areas* populated areas* Penetration Rate = Broadband Penetration Rate = Broadband Average
Per 100 Penetration Rate Per 100 Average Download
Inhabitants** Per 100 Inhabitants** Download Speed***
Inhabitants** Speed***
Note:
*As at 2Q 2019
** As at 3Q 2019 13

*** As at October 2019, by Speedtest Global Index



| Content Services 5

Internet Adex overtook traditional TV starting 2016 and has increased exponentially by MEME
52% in 2019 due to the shift in audience behavior
MALAYSIA ADEX BY SELECTED MEDIUM 2014 — 2019
ADEX = MAGNA forecasts Malaysian Internet
(USD million)
Adex in 2019 recorded:
- Total of USD438 million (MYR1.8
billion)
251 258 o
——— ~— ——— o TV - A growth of 13% from USD389 million
270
269 263 254 or MYR1.6 billion in 2018
-— o —o— o . —e Radio = Internet Adex is driven by:
120 124 127 125 122 119 - More online content
- More Internet users
2014 2015 2016 2017 2018 2019

- Pervasive mobile access
(forecast)

N , - Availability of higher Internet speeds
Source: Bloomberg, MAGNA Global Advertising Data published on 17 June 2019

Note: For 2019: USD1 = MYR4.18; 2018: USD1 = MYR4.14

- Shifts of spending by advertisers
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| Broadcast Sector Revenue s

Pay TV (ASTRO) dominates the sector since its inception in 1996 with more content, MCMC
applications and on-the-go service offerings to date

BROADCASTING SECTOR REVENUE 1H 2018 VIS-A-VIS 1H 2018

Star Media 0.4% Star Media 0.6% = Despite the dip in broadcasting sector’s
revenue from 1H 2018 to 1H 2019 on the
back of OTT services, the Pay TV sector
maintains its healthy position as the

1H 2019 1H 2018 preferred medium of television viewers.

MYR2.96 billion MYR3.20 billion

= Broadcasters continue to offer compelling
content across multi-platforms to maintain

and enhance viewership.

= Pay TV constitutes 85% while FTATV

hovers about 15% of the total broadcast
Source: Industry, MCMC

Note: 1. Media Prima excludes print revenue sector revenue
2. ASTRO revenue adjusted by calendar year
3. Star Media excludes print & digital and other revenues ' . ]
L4
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| Audience market share between Pay TV and FTA TV 5

Despite the dominance of Pay TV service, Free-to-Air TV service provider, MEMC

Media Prima garners the largest audience market share

RIA, 1.3
CITRA, 1.4

T, 1.5
STARVIJAY TV, 2.2

= Media Prima is the leading FTA
broadcaster, with its channel portfolio
accounting for 35.2% of audience market
share.

SUN-TV, 2.3

Ria, 2.4

i

™1, 35
» Media Prima operates four FTA channels

TV3, NTV7, 8TV, and TV9

= Astro constitutes 19.9% while RTM
commands 8.4% of audience market
"4 e share

FPRIMA, 3.9

CERIA, 4.9
4

‘3

]

H

/ LW S
= MNE=E
Source: Nielsen Audience Measurement (1 Januwary — 30 September 2019)
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| Digital Switchover for Terrestrial Television 5

Malaysia has completed its analogue
switch off by 31 October 2019

Gradual transition from analogue to
digital television broadcasting began
with a pilot analogue switch-off in
Langkawi, Kedah on 21 July 2019

The nationwide transition was
implemented in 3 phases:

s Central and South (30 Sep 2019)
% North and East (15 Oct 2019)
% Sabah and Sarawak (31 Oct ‘19)

MCMC

PENAMATAN SIARAN TV ANALOG
Pulau Langkawi SECARA BERPERINGKAT

21 JULAI 2019 (PROJEK RINTIS)

4 Utara Semenanjung

Sabah & Sarawak |

8’ Pantai Timur

......

4

Wilayah Tengah &
% Selatan Semenanjung

21



m Enhancing Audience Measurement
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| Single Audience Measurement on Digital Platform A

MCNMC
+ Malaysia aims to establish a single currency to facilitate audience measurement

data across all digital media platforms

Current Scenario Future

Digital

Content

)/

%+ Each player establishes its own audience «» Asingle industry body to manage and generate
research data which has caused fragmentation audience measurement data for accessibility to
and poses a challenge to media buyers industry players
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June 2019, MCMC Announced a Call for Collaboration (CFC) ﬁ* s
for the 5G Malaysia Demonstration Projects (5GDP) V==

The implementation of 5G Malaysia Demonstration Projects aims to:

Facilitate, build and nurture development of promising 5G use cases in a live
—/V\— but controlled environment; and in a broader context, grow the 5G
ecosystem in Malaysia.

Facilitate collaboration between Ministries, key industry partners across
industry verticals, SME’s and start-ups to develop and grow early promising

5G use cases.

Create awareness and stimulate demand for the use of 5G technology.

R
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MCMC Identified 100 Use Cases Proposed by Government and Industry :
72 Use Cases will be rolled out in 56 live 5G sites across 6 States

<>

=" 53
VERTICALS

= Agriculture

= Education

= Entertainment/Media

= Healthcare

= Manufacturing and Processing
= Qil and Gas

= Smart City

= Transportation

= Tourism

%>

INDUSTRY PARTNERS
Celcom Axiata Berhad
Digi Telecommunications Sdn Bhd
Edotco Malaysia Sdn Bhd
Maxis Broadband Sdn Bhd
Petroliam Nasional Berhad
(PETRONAS)
Telekom Malaysia Berhad
U Mobile Sdn Bhd
YTL Communications Sdn Bhd

e g
e

MINISTRIES PARTICIPATION

MCMC

Ministry of Agriculture and Agro-based Industry (MoA)

Ministry of Health (MoH)

Ministry of Housing and Local Government (KPKT)

Ministry of Transport (MoT)

Ministry of Water, Land and Natural Resources (KATS)

28 Government Use Cases

Industry Use Cases

deploymentin 2020.

100

28 Use Cases: Further facilitation and engagements
are being undertaken with relevant stakeholders for

J
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A total of 100 Use cases were proposed by Government and Industry:

Government: 28 use cases
Industry :  72 use cases

72 Uses Cases are to be rolled out in 56 live sites across 6 states.



| 5G Malaysia Demonstration Projects

Vertical PENANG KEDAH
erticals: .
Verticals:
¢ Manufacturing celcom i
¢ * Agriculture I
*  Smart City Digi celcom
: i < . igital Healthcare
Tourlsm ) digi * Education ~
* Entertainment/Media 5 digi
' ) PERAK * Smart City
* Smart Transportation ) *  Tourism
Live Location: maxis Vertical: Manufacturing . -
e A P Live Location: Live Location:
ayan Lepas TN Q=fmm ; " * Berjaya Resort Langkawi
Ko;ntar * Tanjung Malim +  Boustead Shipyard )
Ea ang m}a o * Hospital Sultanah Maliha maxis
*  Penang Hi atie + IPD Quarters 17|7f
¢ Penang International Airport
e ! ; *  Kuah Town
Pengkalan BaJél‘ Tun Uda  Langkawi International Airport o
. ;erryleermsln? Abdul Hal i  Langkawi Port e
engkalan 'Utlan ul Halim s » Langkawi Skycab
Ferry Termln: ) * Maktab Rendah Sains MARA
Lalsn'\}lan Perindustrian Batu Kawan *  Meritus Pelangi Beach Resort & Spa

« Digital Healthcare 4

* Education celcom

TERENGGANU
Vertical: Oil & Gas

3
! * Pantai Cenang m

/— + Pl Kampung Padang Wahid Pl Kuah m m
SELANGOR ( n

Verticals: <

¢ Smart City
* Tourism d'g"( Live Location: !
Live Location: S * INSTEP, Kuala Terengganu PETRONAS

+ Gamuda Cove Experience Gallery MaxIs.
RekaScape Cyberjaya u"’"
Majlis Bandaraya Petaling Jaya LL
SS14, Subang Jaya

SS15, Subang Jaya e

SS18, Subang Jaya
UiTM Shah Alam /

WP KUALA LUMPUR A :
Verticals: maxis
* Education

Live Location:
* Aquaria KLCC

*As at 4 January 2020




|5G Malaysia Demonstration Project Ceremony (19 — 21 Jan 2020)

19 JANUARY 2020
The 5G Malaysia
Demonstration Projects

Ceremony, Langkawi,
Kedah

20 JANUARY 2020

The 5G Malaysia Demonstration Projects Tour, Langkawi, Kedah

Wl

4.idMaloysiO
Bgrae 3

»‘_ "’Q

"~ maravsiAl

o= PP/esOESSING HUMANITY”

DEMONSTRATION. : /
opt | ¢ »
""T . i ..

20 & 21 JANUARY 2020
The 5G Malaysia

A

MCMC

International Conference,

Langkawi, Kedah
: i —
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Q 5G Malaysia Demonstration Projects

Es— MALAYSIA

== PROGRESSING HUMANITY"

oz P N
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OUTCOME

Malaysia’s Live 5G Network by Q4’ 2019.

Demonstration of  Use Case

Recommendation on policy changes based on live environment.

Delivery of Minumum Viable Products & Services.

Findings and Recommendations to be tabled as a  supplementary report to the 5G Taskforce Report.



Being Digital: Inside and Out A

MCMC

Digital Enterprise Digital Business Digital Services
Contributor to the A provider of all A provider of
Digital Economy products & services digital (economy)
in a digital manner services

DSP = Digital Service Provider .



Way Forward A

[ Audiences are already digital 15t + online + mobile. Where are we?

.
[ Malaysian Media must become the Digital Platform

J

[ Not enough to be digital. We must Digitalise (inside & outside) J

32
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